Advertising Discounts and Policies

Frequency:

Advertising schedule must be completed within one year of first insertion to earn annual
frequency or quantity discounts.

Cancellations:

Cancellations or changes are not accepted after closing dates. Cancellation of any
scheduled insertion nullifies ad rates and/or position protection for the remainder of
the contract.

Short rates will be applied if the governing contract is not fulfilled. Advertisers will be
rebated if, within a 12-month period from the date of the first insertion, they have used
sufficient additional space to warrant a lower rate.

Advertiser Responsibility:

All advertisements are accepted and published by the publisher entirely on the representa-
tion that the agency and/or advertiser are properly authorized to publish the entire con-
tents and subject matter thereof. The publisher reserves the right to cancel any advertising
at any time prior to the date of publication. It is understood that in consideration of the
publication of advertisements, the advertiser or agency will indemnify and save the pub-
lisher harmless from and against any claims or suits for libel violations of right or privacy,
plagiarism, copyright infringement, and any other claims or suits based on the contacts or
subject of such publication.

Publisher Rights:

The publisher reserves the right to reject any advertisement or to add the word advertise-
ment at the top of any page that, in the judgment of the publisher, too closely resembles
Foreign Affairs’ editorial pages.

Commission and Agency Discounts:

Agency commission is 15% of gross total; no cash discount.

Payments:

Invoices are payable upon publication of the issue.



